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Campaign Overview

The Alliance is a statewide network funded through Recover Alaska. We are united to engage people and
communities as partners, promote individual and community wellness, and prevent harms related to alcohol use
in Alaska. One way we work toward this is through a youth underage alcohol use prevention campaign.

Choose Connection and In Case You Missed It are youth-informed social norms campaigns designed to prevent
underage drinking by fostering positive connections and safe spaces. The campaigns promote shared protective
factors and utilize multiple outreach channels, including local community outreach, to engage Alaska’s youth,
parents, youth caregivers, and community leaders.

Campaign Goals

1. Decrease the percentage of youth, ages 14-20, who report drinking alcohol

2. Increase the percentage of youth who report having one or more adults with whom they feel comfortable and
safe talking about alcohol use

3. Increase the percentage of youth programs and youth-serving agencies that promote safe environments for
youth to share their experiences, feelings, and perspectives about alcohol and its impact

Campaign Objectives

1. Destigmatize conversations about alcohol use and promote open conversations about its impacts

2. Promote safe environments where youth can discuss alcohol without fear of judgment

3. Promote awareness of and reflection on conversations around alcohol use and related issues

4. Normalize sharing personalized journeys of sobriety and the tools one has used to navigate tough times
Strategies

1. Engage youth and adults and encourage safe spaces to talk about alcohol use authentically
2. Promote open and judgment-free discussions about alcohol and its impacts
3. Foster partnerships and collaborations with:
+  Community organizations or individuals in the community that serve youth in some capacity and/or have
a shared interest in preventing and reducing underage alcohol use
« Middle and high schools, universities, or other organizations directly serving youth

Target Audience

Primary Secondary

« Alaska Youth, ages 14-20 «  The Alliance network members

+  Alaska Adults caring for or with youth in + Alaskans, statewide, age 21+
their home + Teachers, counselors, coaches, youth

+ Individuals experiencing or at risk of leaders, etc.
experiencing depression, grief, stress, +  Adults who manage youth programs or
and isolation serve youth directly
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About the Campaigns

CHOOSE

CONNECTION

Utilizes upstream prevention strategies and
promoted shared protective factors

Messaging focuses on how strong connections
to/with people, place, pets, nature, and culture can
help you shift through challenging and emotionally
turbulent teenage experiences, both as a teen and
a parent/guardian of a teen

These connections instill hope, help a person
make positive choices, and develop healthy coping
mechanisms

Campaign Outreach Channels

Digital & Social Media: Facebook, Instagram, Snapchat, YouTube, and streaming TV and radio

Campaign Creative

Unifying Creative Graphics — Connection Circles
N o
Qe,e M'S‘& The connection circles used throughout campaign materials are a dynamic and inclusive method of showing the
(&) ’ 09, E E various ways someone can build connection. Each circle was inspired by a story from youth/young adults who
L - "'-'| participated in the formative research portion of the campaign. These circles are featured on multiple campaign
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ICYM I E 1 materials, including stickers, temporary tattoos, tote bags, postcards, and journals.

+  More explicit focus on talking about alcohol and
creating safe spaces for conversations with teens

+  Acknowledges our rapid means of
communicating, especially digitally

+  Challenges both adults and youth to reconsider
the conversations they’re having

+  Encourages adults to model healthier behavior and
provides a range of resources for
parents/caregivers of youth and young adults

Traditional Media: TV, radio, and print ads in urban and rural publications

Geofencing and Event Ads: High-traffic events like WEIO Games and the Iditarod

In-Person Outreach: Included hands-on activities for participants to engage meaningfully with the campaign

Outreach Toolkit: Distributed to partner organizations, empowering local leaders to spread campaign AT T Ml
messages, display posters, and support healthy community connections facebook ®e facebook D€ facebook o€

Community Outreach

*  Anchorage STrEaM Academy: Choose
Connection activity with Recover Alaska
Sober Hero Derrick Moore

* Anchorage Youth Speak Out: Hosted table
with Alliance members and teen volunteers

» FASD Conference: Hosted a table and
participatory activity

* Native Youth Olympic Games: Hosted 3-day
booth with participatory activity and teen
volunteers
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What makes you feel connected? Summer is a great time to go outisde and experience

Connectedion can be your life vest in stormy waters. Deep Alaska with your friends and family. How do you stay
dive and uncover the strength of connections to people,

. su icide Prevention Conference H osted placespets, and nature. connected? Sharing your story may help someone

y else who is struggling to feeel connected.
Tell us your story of connection at chooseconnectionak.org

CHOOSE chooseconnectionak.or H
2-day booth with participatory activity CONNECTION " we Choose Connection

* Hooper Bay Sobriety Celebration: Hosted o Wa. & 66 ‘ﬁ Facebqok Posts
multiple-day participatory activities = 2 Summer in Alaska VD The Alliance
ili S i hell : is my favorite and |
«  NWRA Alaska Center for Resource Families: B thiree ci e Wk s, : ‘ el
Shared key findings from formative research X can outside. My favorite
Strong connections can help thing is going fishing with
and campaign messaging us thrive during tough times. my family. It makes me

— Javi, Southeast Alaska

feel connected to them.
* 14th Annual Gathering & Health Fair: Native - : OOSE o

Village of Eklutna, Knik Tribe, Chickaloon
Village — Hosted table with teen volunteers

‘The stronger it o] 0:07/0:15 o
more grous
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story may help someone else::, See more
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Campaign Creative
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In Case You Missed It, Alaska's teens need support
and safe spaces to freely express how they're feeling.
Learn how to spark positive change at icymi-ak.org
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In this fast-paced digital era, it can be easy to miss
things. Let's make sure we catch what matters. Learn
more at icymi-ak.org.

Choose Connection
Campaign Poster

Small exchanges add
up when it comes to
healthy communication

In Case You Missed It
Facebook Posts
Recover Alaska & The Alliance

with your teen.
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is a statewide campaign that aims to foster a culture of M|ssed It
understanding, empathy, and support for Alaska’s teens.
Join us in challenging the status quo by reevaluating the way Postcard

we approach tough emotions and daily challenges
faced by today’s youth, like peer pressure to drink alcohol or
knowing how to help a friend who's going through a tough time.

Em%‘! Learn More
F4uH} about this campaign
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and find helpful resources

Strong bonds with people,
places, pets, and nature can help
you thrive through tough times.

Choose CHOOSE
. CONNECTION
ConneCtlon Strong connections to people, place, pets, and nature are some
Postcard CHOOSE 0.9 of our most fundamental needs as humans. These connections D ‘D
are crucial for navigating the sometimes challenging and
CONNECTION _00:. ":‘:’:.:’:.’ emotiomaﬁy Iturbulen;”exp‘eriem:es bothI teens and pa‘rents face. Learn more at : N o C H o o s E
; 0%, N0 0205096900 o 3 .
Strong connections can help 020202, 1762020760200 Chooseconnec‘honak.or =
us thrive during tough times. ‘QQ"O‘O” g Dt’ c o N N E c T I o N

]:H%AEI Learn more at
ﬁ%ﬁg chooseconnectionak.org

<
020,909,
02050.9.9:959696%2¢
0.0.0.0:9.9:9%%
%Q’:OQ’QO <

04 ‘ Recover Alaska + The Alliance

Recover Alaska + The Alliance ‘ 0 5
Youth Social Norms Campaigns

Youth Social Norms Campaigns




Campaign Impact Outreach Events

The campaign achieved remarkable reach and engagement, reflecting strong interest and interaction from diverse Native Youth Olympics Games - Anchorage

Alaska communities. Campaign highlights include:

Facebook: Average engagement rate of 168%, far exceeding the 2% industry standard .
Search Ads: CTR of 8.3%, showing demand for related resources/support | S— : f”{’ ‘
Snapchat: CTR of 1.62%, showing high level of interest among young audiences > ; Ml

: ST Catarg

Community Outreach Feedback : e
CHOOSE cHe Y
CONNECTION

‘ 6 Learn more at chooseconnectionak.org

We have many programs for a
particular substance or topic, but
nothing that works as general
prevention like this does.
—ANTHC Public Health Manager

9
66

| have so many patients Military families are at risk of
who face isolation and depression loneliness and instability and could
who could be helped by this. benefit from something that helps
—Community Psychiatrist, them feel grounded and connected.
Suicide Prevention Conference —JBER Health Professional Advancing
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Having this activity made
it easy to understand and retain long-term.
| took home a piece of the campaign that

reminds me how | connect. c H o o s E f
—FASD Conference Participant : c o N N E c T
| IoN

14th Annual Gathering & Health Fair Native
Anchorage Youth Speak Out Village of Eklutna, Knik Tribe, Chickaloon Village
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Hooper Bay Sobriety Celebration FASD Conference, Seattle, with Alliance Member Hope Finkelstein

Alliance member Anda Saylor Whiskey and Regional Co-Chair Johon Atkinson delivered a Choose Connection
Campaign activity where people shared what helps them feel connected.

RATE
“Lf:,g
<oRIET

Protec tling and promoting
the health of Alaskans

Ao EK,‘A Py

BRATE ™y family

CELE
0uR
<OpRIET

™ fionds SR Laughs

My ooy S
lola <
My sistes

Fﬁbrmfs
ek || Anee nﬂi‘-(
aintings 8 Buer,
15} juv‘@’ bl

Feepiey \
TECLE,

M

4 awesome

e llengues
iy )
Laghin

- P Y . ’ 7 Participatory Activity - Connection Map
O 8 ‘ Recover Alaska + The Alliance Recover Alaska + The Alliance | O 9
Youth Social Norms Campaigns Youth Social Norms Campaigns




CONCr;J*E%"i'wN IC

Y
(=13 =] [=] IEIMI
CI[d o

Yo
uth Volunteers, 2024 NYO G
ames

Strong bond: peop\e
and naturé can

nds with
help

p\aces pets,

;. Bve through toUE"




